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Welcome

The benefits of marketing your business online are endless. For starters, marketing online allows you to introduce your
product to people across the globe. If you live in a small town or a rural area, the number of places to market your
products or services locally may be very limited.
Even if you do live in a populated area, there may still be a limited number of venues to showcase your products and
services. Thanks to the internet, the world is at our fingertips. Marketing your business online allows you to introduce
your products to customers around the globe.
That being said, it can be hard to figure out how to market your business online. With so many choices, the task can
seem overwhelming! Not to mention expensive!
If you are looking for some ideas on how to market your business online – without going broke, this guide is for you.
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Before You Begin
This guide contains information on free and low cost ways to market your business. Chances
are, you are very excited about that. After all, why spend money on advertising when you don’t
have to, right?
If you’re answering “yes” to that question right now, you may be wrong!! Let me introduce you to a
concept called “Return On Investment,” or ROI for short. I know this phrase sounds boring, but
please, stay with me for a minute….
In other words, you have to ask yourself “What am I getting out of this?” Yes, it’s free to put up a
Facebook fan page and you can spend hours adding ‘fans,’ but if none of them buy anything from
you, was it worth it? No, it wasn’t.
And it wasn’t just a waste of time. It was actually a waste of money. Your TIME is worth MONEY,
honey, and instead of wasting it on ads that don’t bring in any bacon, you could be spending your
time making your product. Then, you could buy a $25 ad that brings in 10 new customers.
Do you see my point? Free isn’t always worth it. The good news is that there are plenty of ways to
track your results and find out what is bringing you customers and what isn’t. A simple excel sheet
with your KPI (Key Performance Indicators) listed is a great place to start.
If you have your own website, you can view your website statistics and find out where your
visitors are coming from.
Okay… I gave you my warning. From now on, please track your numbers and make sure you are
spending your time and money on things that will be beneficial to your business!
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Section 1
Show It Off

Show It Off
If you happen to make handmade physical products, a great place to get started in
marketing online is www.Etsy.com. Etsy is a handmade marketplace that allows people
to set up an online shop to sell their handmade items.
When you sign up with Etsy, you are given your own online shop with it’s own domain.
There are also some services, such as graphic design, that can be sold on Etsy. To find
out if your product or service is eligible, read the website’s rules before setting up shop.
Etsy’s fees are very low. Setting up the shop is free; there is a small charge for each item
you list. The listing lasts 4 months and includes 5 pictures. When a sale is made, Etsy
takes a small percent of it.
There are many similar sites popping up. Some of them include www.artfire.com and
www.zibbet.com.
Those of you who offer services, instead of physical products, can do the same type of
thing with other websites. For example, you could create a profile page on any of the
freelancing sites, such as www.guru.com or www.elance.com.
In addition to an Etsy shop (or profile page on a freelancing website), I do recommend
that you set up your own website with the domain as your business name or your actual
name.
For those selling physical products who prefer not to mess with a shopping cart, you can
put up some pictures of your product and link them to your Etsy shop.
Those with a service based business can create “buy now” buttons in Paypal and place
them under your service description, which will allow clients to purchase your services
without having to install a shopping cart.
At the very least, your website should include three very important things. For starters,
your website should tell people how to contact you. If you want, you can post your
email address and phone number.
If you are more cautious, you can simply put up a contact form that people can fill out.
Their message will be sent to you without them ever seeing your personal info.
Your site should also a bit of biographical info on your business, such as how long
you’ve been doing your craft and why you chose to create a business out of it.
The third thing your site should have is a portfolio of your work. You could choose to
create a full gallery of your items, or you could simply have a few pictures on your home
page. The choice is up to you.
Alternately, you could simply create a blog...but we’ll get to more on that in the next
section.
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Section 2
If You Write It, They Will Come

If You Write It, They Will Come
As I mentioned in the previous section, the first step in marketing your business online
is showing it off to people. A blog is a great way to do that.
A blog is a lot like a website, except it’s a bit more interactive. In the past, most
websites were “static” – meaning they’re set up and they don’t change very often. It
serves a great purpose as an online catalog.
A blog, on the other hand, is referred to as “dynamic.” A blog can contain all the same
info as a website, but as a blogger, you’ll also want to post regular updates.
These updates can include information on your projects, your inspirations, info on any
in-person events, trade shows, or craft shows you’ll be attending, etc, etc.
Obviously, it takes a little more work to maintain a blog, but the results can be well
worth it. People love reading blogs!
Your blog also serves as a wonderful way to showcase your work. You can show off your
projects from start to finish. For example, those who make physical products could
create a time-lapse video by taking pictures of their product throughout the stages of
creating it. Then, they could put all the pictures together to create a video.
Someone with a service-based business could create a similar video by taking
screenshots of a website or graphic that they were creating.
In addition, you can post information on the uses of your product, as well as the care
instructions. For example, if you are a knitter, you could post some ideas on what to do
with sweaters children have outgrown, information on how turning the heat down and
wearing a sweater can save on energy costs, as well as instructions on how to properly
wash and dry a wool sweater.
Those with a service-based business can feature information on the benefits a person
will receive when using their service.
For example, if you are a virtual assistant, you can blog about how much free time a
business owner will have when they outsource some of their work to you. Time is a
priceless commodity, especially to a busy business owner!
You can also take these ideas and write articles that you can submit to article reprint
directories, such as www.ezinearticles.com. By submitting your articles, you are giving
other website owners permission to publish them. In exchange, they will publish your
bio, which you get to write. You can include links to your own site in your bio.If there is
a particular website or blog that you’d like to be featured on, you can email the owner
and ask if they would accept an article from you.
Some website owners only publish original pieces, so be prepared to write an article
only for them, that you do not publish on your own blog or submit to any directories.
Just make sure they are including your byline and a link back to your site so that the
people who read it can find you!
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Section 3
Get Social

Get Social
We don’t have a choice on whether we DO social media,
the question is how well we DO it!—Erik Qualman
If you have ever marketed your products or services at an in-person event, you’ll know
how great it is to be able to meet your potential customers, strike up a conversation,
and form a bit of a relationship with them. This can really help your sales!
Guess what? You can still do that when you market online! The term for this is “social
networking,” and it can be done through message boards and forums, as well as social
media sites, such as Facebook, Instagram, Twitter, LinkedIn, and Snapchat (to name just
a few).
When it comes to using social media platforms to promote your business, your goal is to
connect with your fan, create a conversation and nurture the relationship. There are
several ways to do this:
Be Yourself: Remember less perfection, more authentic.
Know Your Audience: Social media is all about connecting with your audience on an
authentic level. Understanding your current and potential customers are key to
potential success.
Be Generous: Don’t be afraid to share your knowledge.
Start with One Platform and Have a Strategy
Give it Time: It typically takes at least six months to see any return on your efforts.

Social Platforms

Facebook:
More than half (53%) of U.S. residents use Facebook “several times a day.”
79% of Americans use Facebook as their social platform of choice—the platform
with the second closest usage percentage is Instagram, at 32%.
There are 50 million businesses use Facebook Pages.
That 400 new users sign up for Facebook every minute.
Users access Facebook an average of eight times per day.
57% of consumers say social media influences their shopping, led by Facebook at
44%.
As of January 2017, men ages 18-24 make up the highest percentage of Facebook
users by both age and gender, at 18%.
With Facebook, you can set up a profile, or page, for your business. Other users have
the option of “liking” your page. In the past, this was referred to as becoming a “fan.”
When someone “likes” your page, it is posted on their Facebook wall. Their Facebook
friends can see it in their timeline, and those people may decide to “like” your business,
as well.
Your business page, or profile, will have a wall. Use this space to communicate with the
people who “like” your business, post links to your blog posts, announce new items,
sales, etc.
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Get Social
Twitter:
Twitter a microblogging service that enables users to send text-based posts of up to
140 characters.
Twitter enables you to provide tidbits of news and data all day long.
Ability to quickly respond to clients and customers
Uses hashtags (#)
Important to know: 53% of users who tweet at a brand expect a response within the
hour
Posting on Twitter is sometimes referred to as “micro-blogging.” This site allows you to
send updates on what you’re working on via the web or your mobile phone.
Each update is limited to 280 characters, so you need to be sweet, simple, and to the
point. You can choose to follow people. When you are following someone on Twitter,
you will receive their updates. You can reply back to them and have a real-time
conversation.
When people “follow you,” they will see your timeline. As with Facebook, this is a great
way to introduce people to your business. Again, use Twitter as a communication tool
and post links to your blog posts, announce new items, sales, etc.
Instagram:
Instagram is a photo sharing platform that enables you to share photos and short
videos. Instagram is great for:
Audience engagement
Builds trust and personality
Increases traffic to your web page
High visibility of posts
Posting on Instagram is especially important for Image-friendly businesses like
restaurants, clothes and fashion, food, architecture, technology, designers, etc.
You can choose to follow people. When people “follow you,” they will see your
timeline. As with Facebook, this is a great way to introduce people to your business and
start building the connection
LinkedIn:
2 new people join LinkedIn every second
Average household income of a LI user: $109,000
People are 2x more confident in the info found on LinkedIn
LinkedIn is 277% more effective for lead generation
94% of recruiters are using LinkedIn to discover talent
With LinkedIn, try connecting with new connections and existing connections every day.
This is a great way to build your network and authority.

freshimpactllc.com

Section 4
Get Featured

Get Featured
There are several opportunities available for you to be featured:
Contact local news media with a “story” about your business. Can you share a skill or
trade that the community that might interest the community?
Social Media “Lives”: From Facebook to Instagram to YouTube, you can be the star of
your own movie. Pick your favorite platform and get started.
Become an influencer.
Reach out to colleagues and offer to guest blog.
Contribute to websites such as Medium to showcase your expertise.
Offer in-person or online workshops.
Offer to do a short presentation for a local networking or community group.
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Section 5
Videos

Videos
Earlier, I mentioned that creating time-lapse videos from photos and posting them on
your blog can be a great way to showcase your product. But don’t forget to submit
those videos to places such as www.YouTube.com and www.Vimeo.com.
People searching these sites may find your video and be introduced to your business
that way.
According to the 2018 State of Social Video report, 93% of marketers say they’ve landed
a new customer thanks to a video on social media. And that’s not all, 73% of consumers
say they’ve been impacted by a brand’s social media presence when making a purchase
decision.
More and more businesses are starting to incorporate video into their marketing. The
number of small- and medium-sized businesses on YouTube alone has doubled in the
last two years.If your competitors aren't using video yet, they may be soon. And getting
started now can set you apart.
Marketing Video Ideas
About us video
Testimonial video
How to or tutorial video
Product video
Social video ad
Fun social video
Tips for video marketing on a budget
Tip 1: Repurpose photos and videos you already have
Tip 2: Learn some DIY video techniques
Pay attention to lighting
Stabilize your phone or camera
Make sure your video is formatted according to the platform you are sharing to
Tip 3: Use free and affordable video editing tools
A few of my favorites are Animoto, Wave, InVideo, Loom and Zoom
When you are first starting out with video, there is no need to invest in expensive
equipment. your smartphone, or desktop video camera will work great. When creating
your video, remember to keep your audience in mind.
Video is a quick and easy way to build trust with your potential and current customers.
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Section 6
Webinars & Going Live

Webinars & Going Live
Webinars
Webinars can be another great way to market your products and services. I’ve had
great luck with Zoom.You can provide these webinars for free – or you can choose to
charge a small fee for them.
Either way, they are a great opportunity to connect with your audience, tell them about
your product and services, and answer any questions they have.
Again, don’t forget to announce your webinar on social networking sites, as well as your
blog.
You want as many people to know about it as possible!
If you are part of any Facebook groups, announce it there, too! (If the group permits.)

Going “Live”
One of the best ways to help get the word out about your business, connect with your
audience and let them get to know you is by going live and streaming in-the-moment
video content direct to your audience.
A few keys to success when going live:
1 Add value. Before you go live, think about your intent and your goal.
2. Have a plan. Write an outline of what you’ll be sharing and include any call to actions
3. If you are nervous, try telling a story. Stories are great ice breakers and when sharing
a story about yourself or your product you’ll tend to be less nervous as you know the
story.
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Section 7
Contests

Contests
In an earlier section, I gave you some ideas on how to get featured on other people’s
blogs, and one of those ideas was to donate one of your products or services as a prize
in a giveaway contest.
Don’t forget that you can hold your own contest on your own blog! People love to win
free stuff, and if you announce your contest on a social networking site, it may get retweeted, posted on other people’s Facebook walls, blogs, etc, and many people who
never knew your business existed will enter the contest – and be introduced to your
business, your products, and services.
The easiest way to do this is to create a blog post announcing your contest, and ask
people to leave a comment on that post as their “entry form.” Don’t forget to include
all the specifics in your blog post – such as the time and date of the drawing.
When it comes time to pick a winner, I find the old “picking a number out of a hat”
method works great. If you had 15 people leave a comment, cut 15 strips of paper, and
write a number on each one. Fold the strip and place it into a container, then draw one
out. If you chose number 5, the person who placed the fifth comment wins.
You will then need to go back to your blog comments to get that person’s email and
contact them. If you have a physical product you will need to ask them for their mailing
address.
If you have a service business, the prize could have been a free graphic, and you will
then need to contact them to find out what ideas they have about their graphic, what
they would like, etc.
Some of the people who did not win may end up purchasing your product or service. As
they entered your contest, they pictured themselves using it – so they may not be able
to live without it!
In addition to contests on blogs, running contests on the various social media platforms
can increase your brand awareness. Please be up-to-date on the policies for contests of
each social platform as their rules may differ.
In addition to giving a product or service away, getting creative by encouraging fans to
share user content is a great way to increase participation. An example of this, would be
to run a "love where you live" contest and have fans share their favorite pictures of
where they live. If you use a branded hashtag that allows for even greater brand
awareness.
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Final Thoughts

As you can see, there are many, many ways to market your business online for free and low cost.
You don’t have to try all of these methods at once. Trying too many things at the same time could
stress you out! And that could lead you to give up marketing altogether!
Instead, try one new idea per week. See which methods you like best, and which ones give you the
best results.Once you know what works best for you and your target market, stick with it. You will see
your website traffic – and your sales – go up. And you won’t have to invest a lot of money in
advertising to make it happen!

As a small business owner, I understand the daily time crunches
business owners face. Fresh Impact offers innovative and creative
social media solutions custom designed to meet your social
marketing goals. From our Done For You Services, to our DIY options,
we are here to help you grow your business using social media!

Our Mission:
To inspire businesses to connect, communicate and build relationships with their customers
through innovative and creative social media marketing.
For additional resources, please visit our website or email us at hello@freshimpactllc.com

