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Hello!
With a commitment to providing resources to small business owners, I want to take a moment to 

personally thank you for downloading “Making Your Message Matter.” 

 

Welcome to the Fresh Impact family. If we can assist you with anything, please reach out via our 

website at www.freshimpact4biz.com 

 

Sincerely, 

 

 

Fresh Impact Social Marketing

Kim VanderPoel, Owner

freshimpact4biz.com



Making Your Message Matter

 

 

 A story is much more enjoyable to 

follow than a marketing scheme. 

Let your customers into your business 

and even into your life. 

Most importantly, make sure you are having 

fun. 

Be YOURSELF 



 

Social media is all about connecting with your 

audience authentically.  Understanding your current and 

potential customers is key to potential success. 

 

1. Define your audience. Write down the details of their 

individual character profiles (age, gender, interests, 

profession, etc). Bonus tip: Find images that represent 

 your target audience and place the images next to your 

computer. 

 

2. What is your marketing message? What are the key problems 

or concerns for your targeted customer? Under each customer 

profile, write down how you can solve these problems. 

 

3. Now, write down three key marketing messages you want to 

communicate to that audience.

Making Your Message Matter

Know YOUR Audience and 
FOCUS On Relationships



 

Start creating a tip sheet on your areas 

of expertise, so when you are ready to be 

more active on various platforms, you will 

have relevant content. 

 

Share content from other businesses in your 

industry. This helps build relationships. 

Remember, everything you share helps tell a 

story about you. 

 

 

Making Your Message Matter

BE Generous
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Start with One Platform and 

Have a Strategy 

It's better to be a pro at using a few social media accounts 

than to be average at using all of them. Social media 

takes time and energy, which are precious resources. Set 

yourself up for success by starting with a manageable 

load. To begin with, I suggest you choose one or two 

platforms. 

 

1. Develop a strategy for the platforms that best suit your 

business and develop a manageable implementation 

plan so you can be consistent. 

2. Incorporating social media into your daily routine 

is the best way to guarantee consistency. 

3. Block out the time on your calendar, turn off all 

distractions and dedicate time to managing your social 

media accounts. 

4 Select one or two different time slots every day. 

5. Expect to spend at least 15-30 minutes a day on social 

activities the first month or two. 
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Link Accounts
 

Don't treat each social media as stand-alone 

platforms. When you develop your overall 

strategy, it should include a plan on how you can 

incorporate all platforms to achieve your goals. 

 

Your website is your brand’s home base. 

Coordinate your social media efforts to push 

people to your website where they can buy your 

product or service. 

 

Blogging is a great way to establish your brand’s 

voice and share information. It’s also a valuable 

opportunity to engage with your site visitors and 

lead them through your sales funnel. 
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Give it Time
 

Social media success doesn’t happen overnight. 

Many times, it will take at least six months before 

you see any return on your investment. 
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Our Mission: 
To inspire businesses to connect, communicate and build 

relationships with their customers through innovative and 
creative social media marketing.

 
 

For additional resources, please visit our website or 
email us at info@freshimpact4biz.com


